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MASS COMMUNICATION AND JOURNALISM
PAPER —1II

Note : This paper contains fifty (50) Multiple-choice questions, each question carrying

two (2) marks. Attempt all the questions.

The description of mass media as magic multipliers was given by :
(A) Walter Lippmann (B) Denis McQuail
(C) Daniel Lerner (D) Everette Dennis

Short and rapid variations in the speed of the reproducer will create an audio distortion
known as :

(A) mechanical noise (B) equipment distortion

(C) conclusion (D) flutter

The comprehensive sequence of lines that contain the field of lines creating a video
picture is identified as :

(A) record mode (B) resolution

(C) raster (D) safe action area

The application of the general social learning theory to the acquistion of a new behaviour
as a result of media portrayals is the basis of :

(A) identification theory (B) conflict theory
(C) modelling theory (D) positivist theory

The first person to use the term ‘gate keeper’ in communication was :
(A) Kurt Lewin (B) C. D. Mac Dougale
(C) Ralph Webb (D) J. E. Walsh

Newcomb’s ABX model is an extension of :
(A) cultivation theory (B) socialisation theory

(C) balance theory (D) pleasure theory
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10.

11.

12.

13.

George Gerbner used a measuring procedure called :
(A) Cultivation scale (B) Cultivation profile

(C) Cultivation meter (D) Cultivation differential

The problem - solving model of development communication was suggested by :
(A) Vimal Dissanayake (B) Shirley White
(C) R.G. Havelock (D) Cees Hamelink

A reader who has close emotional bonds with a medium and reads it regularly is
described as :

(A) main reader (B) major reader

(C) star reader (D) primary reader

Proofs of a full - colour advertisement printed in one colour at a time are called :
(A) monochrome proofs (B) single colour proofs

(C) progressive proofs (D) testing proofs

The concept of positivism is found in :
(A) transnational communication (B) developmental communication

(C) intercultural communication (D) organisational communication

The theory of symbolic interactionism emphasises on :
(A) language and meanings (B) symbols and signs

(C) human behaviour (D) conventions and beliefs

Reader advertisement is set in :
(A) the news style (B) the editorial style

(C) the feature style (D) the letter style
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11.

12.

13.
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14. When the colours in an advertisement are out of line, they are described as :
(A) out of border (B) out of justification

(C) out of relief (D) out of register

15. A computerised media optimisation programme is called :
(A) meteor (B) media plan

(C) efficiency strategy (D) operational research

16. An inductive method is normally used in :
(A) statistical tests (B) content analysis

(C) path analysis (D) exploratory research

17. Section 132 A of the Indian Evidence Act, 1872, protects :
(A) personal privacy (B) official informers

(C) police informers (D) information sources

18. The phrase the people’s right to know was coined by :
(A) Harold Cross (B) Kent Cooper

(C) Elie Abel (D) William Rivers

19. The history of authoritarian theory can be traced to :
(A) Aristotle (B) Stuart Mill

(C) Adam Smith (D) Plato

20. Global electronic media are collectively described as :
(A) mediascape (B) media monopoly

(C) media culture (D) media iceberg
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14.

15.

16.

17.

18.

19.

20.

forme =fe {1 Y 9 smeX 21, STR! HE S @ -
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(A) wifermE qieo (B) fowa foweivor
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(A) e FwE (B) e FW
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(A) o] (B) e fAw

(C) TeH fmy (D) i

TR fava waifes Hifean it a1 < § -

(A) Hifearry (B) Hifedn wemfashR
(C) wifean Hwpfa (D) +ifean fema
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21. Sky News is owned by :
(A) L.N. Mittal (B) Ted Turner

(C) Rupert Mardoch (D) John Kelly

22. An important principle of ethnographic research is :
(A) applicability (B) holism

(C) discovery (D) levels of measurement

23. Defining a variable in a manner that permits to be measured is described as :
(A) measurement (B) treatment

(C) operationalisation (D) analysis

24. One - tailed test is a statistical test based on the presumption that the hypothesis in
question is :

(A) asymmetrical (B) linear

(C) non - linear (D) directional

25. In broadcast language, verbs are :
(A) short and active (B) long and passive

(C) long and active (D) short and passive

Consider the following statements:
26. Assertion (A) : In print media, round - up leads have become popular these days.
Reason (R) : The reader wants encapsuled text for a quick glance.
(A) Both (A) and (R) are true.
(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.
(

D) (A) is false, but (R) is true.
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22.

23.

24.

25.

26.
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27. Assertion (A) : Normally the relationship between an independent variable and a
dependent variable is considered linear.

Reason (R) : The dependent variable impacts the independent variable to produce
infinite results.

A) Both (A) and (R) are true.

B) Both (A) and (R) are true, but (R) is not the correct explanation.
) (A) is true, but (R) is false.

D) (A) is false, but (R) is true.

28. Assertion (A) : New technology is the only driving force behind the media boom in
India.

Reason (R) : Media contents are produced to meet the market - imputed needs.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.

29. Assertion (A) : The dominating trend in the contemporary media is that the brand
manager decides what should appear and how, instead of professional
in the media.

Reason (R) : This reflects the global trend in media management.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

30. Assertion (A) : Mass media create hazy pictures of events in the head, and prompt
expectations.

Reason (R) : In one way or the other, mass media act as agents of consonance.

(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.

J—6307 10



27. HIT (A) : HHIG: T =R AR FR =R § greey Wi wwen = 2
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29. AT (A) : GHEMIIH Hifed H yal Yofa © foh 9ife HISK I8 77 Ll § 1 foam smom iR
FY fen s, =1 for dife @ g i |

ek (R): Hifean ysivm 8§ 98 dfvae ygfa 1 g S|
(A) TH (A) 3R (R) S T
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31. Assertion (A) : The Right to Information has made the Indian democracy vibrant.

Reason (R) : Transparency is the key to the success of any democracy.
(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.

(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

32. Assertion (A) : Research in media history in India is imprecise and shabby.

Reason (R) : Because Indians depend too much on oral history.
(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

33. Assertion (A) : The line of distinction between advertising and public relations is
vanishing.

Reason (R) : Corporate impact is the cause of the trend
(A) Both (A) and (R) are true.
(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C) (A) is true, but (R) is false.
(D) (A) is false, but (R) is true.

34. Assertion (A) : Big newspapers with their local editions have become more local
newspapers than what they are supposed to be.

Reason (R) : The readers want more local news than national or regional news.
(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.

(C) (A) is true, but (R) is false.

(D) (A) is false, but (R) is true.

J—6307 12



31. HIT (A) : GO F SMUHR 7 YA TG Dl TSRS o1 1 T
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(D) (A) T &, W (R) &l |

J—6307 13 P.T.O.



35.

36.

37.

38.

39.

Assertion (A) : In a consumer society, happiness is defined as a pleasure through
spending.

Reason (R) : Because TV commercials sell products of various types and brands.
(A) Both (A) and (R) are true.

(B) Both (A) and (R) are true, but (R) is not the correct explanation.
(C

(D

) (A) is true, but (R) is false.

) (A) is false, but (R) is true.

Find out the correct sequence of four forms of power in society in relation to media :
(A) economic, political, coercive, symbolic

B) political, symbolic, economic, coercive

symbolic, coercive, political, economic

)
D) coercive, symbolic, political, economic

Identify the correct chronological sequence of the following :
(A) AINEC, INS, ILNA, Editor’s Guild
B) INS, AINEC, Editor’s Guild, ILNA
Editor’s Guild, INS, AINEC, ILNA
ILNA, Editor’s Guild, AINEC, INS

Identify the correct sequence of the contributions of the following communication
scholars :

(A) Wilbur Schramm, Harold Lasswell, Shannon and Weaver, E.M. Rogers.
B) Shannon and Weaver, E.M. Rogers, Wilbur Schramm and Harold Lasswell.
Harold Lasswell, E.M. Rogers, Wilbur Schramm, Shannon and Weaver.
Harold Lasswell, Shannon and Weaver, Wilbur Schramm, E.M. Rogers.

Identify the chronological order of the publications started by Mahatma Gandhi :
(A) Young India, Public Opinion, Harijan, Navjeevan
B) Public Opinion, Young India, Navjeevan, Harijan
Public Opinion, Navjeevan, Young India, Harijan

Harijan, Young India, Public Opinion, Navjeevan
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35.

36.

37.

38.

39.

HIT (A) : STHET GEN W, G = % T4 H R S ¥
qeh (R): Hifer 2t ot Sga@rlt fafis yer 3ik sig & 3eurg o= € |
(A) THI (A) 3R (R) T&t ¥ |

(B) THI (A) 3R (R) 3t §, Aifh (R) &l =A@ 7 ¢

(C) (A) F& T, T (R) Teid |

(D) (A) 7T &, W (R) T g

A H Hifean o Y § wifed & 9R w9 | 92 A MUy S
(A) oTféfes, TSTfaeh, TdTS®, UediehTcHeh

(B) ISHfdeh, UdiehlcHeh, 3TIffeh, Udies

(C) YdihTcHe, TUesh, TsHiqen, ST

(D) YdIS®h, FcliehRlcHdh, TSifden, oTifee
Frefafeaa o &l weshite e faifia S :
(A) TSTR.TASH,, STE.TA.TH, JE. AL, Tfecd fice
(B) STR.UATH., TLIETLLHL, tfeed filce, sm.ua.wA.T.
(C) Tfeed filce, 3. TA.TH., LR AL HL, SR TA.TAT.
(D) STEUA.TAT, UfeeH fileg, TR TAEHl., 315 T,
frefafed Her fagri o 981 19 we=n

A) ToaeR gm, ice oHed, I T0E aRR, 3.0H. 9"
B) TN UUe FRR, T.UH. U, faeter 9m, Wice vaaa
Q) Tiee ouad, A, faeer gm, wHE e SR
D) iee oad, MM e aRR, faeer g, .. Ied

(
(
(
(

TETCHT TN GRT Feh1ferd ToA1eH <kl Tat hicshd o AET
A) 97 sfean, ufseen sfdifem, siem, Tasted
B) dfsetes irdifem, 3 gfean, Forsited, 3fem
C) dfserer Ardifem, asied, 3 gfean, sieH
D) efRem, 4 sfew, ufsersr sidifem, Fostted
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40. Identify the correct chronological sequence of invention of following printing processes :
(A) relief printing, intaglio, offeset, rotary

(B) offeset, rotary, intaglio, relief printing

(C

(D

) relief printing, intaglio, rotary, offset
)

intaglio, relief printing, rotary, offset

Match List - I with List - 11

41. List - I List - 11
(TV Channels) (Headquarters)
(a) CNN (1) Hongkong
(b) Al-jazira (2) London
(c) STAR (3) Atlanta
(d) BBC (4) Doha
Code
(@ () (o (@)
@ o @ 6 ®
B @ 6 O O
© 6 @ O O
D 6 @ @ O
42. List - I List - 11
(Editors) (Publications)
(a) Shekhar Bhatia (1) India Today
(b) Aravind Sen Gupta (2)  Outlook
() Vinod Mehta (3) The Economic Times
(d) Prabhu Chawla (4) The Hindustan Times
Code
(@ () (o (@)
A @ 6 @ O
B & @ O @
© @ @O @ 6
G O @ 6 @
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(214t w7eT)

et fifem, sfiem, Ted, siwde

D) sfier, feftw fifdn, Jed sAfwde

)

Frefafed ggor gomefii o sAfashr sl W&t FIesha e foasheq s i ¢

A) el fiifdn, s=ficmn, sitwde, Aeh
et - 1% faaqai &1 g&t - 113 faaa @ f{erT #ifg

B)
C

(
(
(
(

40.
41.

N — ~—~ ~—~ ~—~

N ~—~ ~—~ ~—~ ~—~

N — ~—~ ~—~ ~—~

-1

( THTITT)

42.

( 9UIge )

z

(1)

(2)
€)
(4)

T THMIHS 2T

T fegwm 2

Y =T

(d)

N ~— ~—~ ~—~ ~—~

N = ~—~ ~—~ ~—~

N ~— ~—~ ~—~ ~—~
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43. List - 1
(Authors)
(a) Daniel Bell
(b) J. Habermas
() Alvin Tottler
(d) Joseph Schumpeter

Code:

44. List - 1
(Personalities)
(a) Satyajit Ray
(b) Adoor Gopalakrishnan
(c) Shyam Benegal
(d) Girish Karnard

Code:

18

List - 11

(Concepts)

Austrian School

Third wave

Post - industrial society

Public sphere

List - 11

(Films)

Swamy

Subhash Chandra Bose
Aganthuk

Anantam



gt - 11

43.

( GFHAT)

(EF )

eI Thed (for=r &m)
IS I

1)
(2)
(3)
(4)

(a) e =«

(b)
(©)

3. geEE
TUfead fher

I SN T

e &7 (Yfseteh ThaR)

SR R

(d)

b () (@

(a)

44.

( e )
Tt X

(a)
(b)
(©)

Ty =% 9"

(2)
€)
(4)

31T IR
I ST
i e

(d)

b () (@

(a)

4 6 @

(1)

P.T.O.
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45.

List - 1 List - I1
(Author) (concepts)
(a) Daniel Boorstin (1) Mythical time factor
(b) Noam Chomsky (2) Technological determinism
(c)  Philip schlesinger (3) Simulation theory
(d) Denis Mc Quail (4) Flak
Code:

(@ ® (o @

Read the passage below, and answer the questions that follow based on your
understanding of the passage :

Undoubtedly, the new media pose some interesting challenges to audience
research in relation to both reception and use. First they facilitate the multiplication of
personally - owned media (from mobile phones to the television set), thereby encouraging
the privatisation of media use, including the media - rich bedroom culture of young
people and the sound bubble of the Walkman commuter. Further, the diversification
of media and media contents is facilitating wider trends towards individualisation, in
which media goods and contents are used to construct lifestyles no longer grounded on
sociodemographically - defined traditions. More recently, the convergence of
traditionally distinct media is resulting in a blurring of traditionally distinct social
boundaries (“edutainment” “infotainment”, teleworking, e-learning), potentially
undermining hierarachies tieracties of expertise and authority. Most significantly,
however, new media technologies hold the possibility of expansion of interactive forms
of media and the resulting potential for transforming a one-mass audience into engaged
and participatory users of information and communication technologies. From the
literature non emerging, it seems that these first three challenges are already being
researched, particularly insofar as these concern changing discourses and practices of
media use. But as for the fourth, we have barely begun to investigate the intellectual,
symbolic and social contexts for and consequences of engaging with the particular
forms and contents of the new media. Some preliminary observations may be observed,
however.
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45.

(&Ea® ) (GHGT)

() SfEe =ifEa (1) Touw 999 FRE

(b) I =TT (2) Tt fraRUETe (it feetfdfsa)
(c) Ty woEfam (3) e (fomerm)

d) " fF 39 (4) wfdga STeEA (RIH)

HIg:

(@ ® (o @@
1
3
4

(
(
(
@

)
)
)
)

Fel QU 7T 3797 W1 Uleq 7T 3T TN GX J& T G941 & 3¢ GIT -

fra=e T Hifean stfiren (RAwm) iR STam gFi & ded ¥ ¥o foa == gHifaat
T A1 § | WU 98 S AfuehRaTel Hfea (HieEd BF § wek el WS T) h
FE T dgM B T w1 § frEeh R Hifean & s w1 e frerar € fow |
Arota Hifean 99g AT epfa 8iR (M1 H) SRi o, S i TRREl 1 3THS o
T < At wfmfed € 5o stfalted s1 99R IR S =R & Ul 9 aafekieno
i ygfa = & Wi 2 fored Hifean st arft qen Hifean & Syl o1 Suar Wt St et
i G X @1 € S 319 WEISTeh SHifoheh! (SHUTR!) ot TuRrsti W STenfid & ¥ 1 21+t =
2 H IRule & ¥ fie difean & iy (fasi4) o IRom ey T8 IRYfRe Qi
W Yeret Bt S W E 1 (TeHe gAhiee ! ¢ Seftafe ! iR U E-afn ) & uRufen
YA (AR T ATeshA (FETRT) Fl 1M B R© B

HIY Tequl a1d I8 ¢ foh ¢ Hifean Saattaal | Hifean & srafdfmeh ' & fawr
I STIR Herarn fodt &, formes uftom wred, graeii s gem iR HuR &t TSt & gan §
HfawIfiTar st G 9 TE A1 TS S WiEd I H 3 @ ¥ /Y gt diF Al W
ITHYM Y& & A &1 N ®9 ¥ & q% 3k Gerw famwit (fewrds) & uftedy @i
Hifean & A 5t genell ¥ ¥ Al Sl aok et w5 Heier ¥ gA o1oft gfveha ¥ T wifean
% YlTehTeTe Alfgeh TR TSR el o1 aem 35k fasm ®ui 3R el o T Tl g 6
ITHYM & e B

ey s IRfyEs Jaror fRa < werd )
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46.

47.

48.

49.

50.

Audience research related to reception and used is an interesting challenge in the case
of :

(A) Print (B) Radio

(C) New Media (D) Television

Privatisation of media use is the result of multiplication of media gadgets like :
(A) community radio (B) magazines

(C) mobile phones (D) earphones

Individualisation of media goods and contents lead to :
(A) new media habits (B) new trends

(C) demographics (D) new lifestyles
New media technologies will make possible the transformation of audience.
(A) technological (B) educated

(C) conformative (D) participatory

The fourth area of challenge in media research is :

(A) tele - working (B) e -learning
(C) personal media (D) tele - commuting
-00o0-
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46.

47.

48.

49.

50.

Afmren (REwM) 3R STErT/ TErT (1) § Heiftrd g 1qeem v 9wt 3 1 oot
A 8?2

A) fe (B) e

(C) =g vifea (D) fafasm

Tifean & ITAr 1 FsiieRtor Hifedn & TSiel & g AT g ol IRumT 2 S ¢
(A)  wHR e (B) S
(C) wEEd hH (D) SR

e il X wea & Fsite frefafad =t i o S e
(A) T Tife s (B) T wfEt

(C) SHiferert (SHRNTRT) (D) € Sfter Sttt

T2 Hifean Yrenfient (ToFTrsn) foh Srarsdi sl ®wiaeor G9a o1 <

(A) TSR (B) fufera

(C) ¢ (FHwafed) (D) wfefTarge

Tifean TG | <A 1 e 8 T

(A) T@a-afdm (B) E-e(T

(C) =HferTa Hifean (D) Zef-wegfen
-00o0-
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